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Name of the Department COMMERCE 

Year of Establishment 2017 

Number of teachers sanctioned and Present position 02 02 

Number of Administrative staff Nil 

Number of Technical staff Nil 

Number of Students (Women) 56 

Ratio of Students  to teachers 28:1 

Ratio of research scholars to teachers Nil 

Number of research scholars who had their master’s 

degree 

From other institutions 

Nil 

Number of teachers in academic bodies of other 

Autonomous colleges and universities 

Nil 

Number of Students passed in NET/SLET etc. (Last 5 

years) 

Nil 

Success ratio of Students(Last 5 Yrs Average) 83.24% 

Demand ratio (Number of Seats : Number of application) 1:1 

Number of National/International seminars organized 

(Last 5 years) 

Nil Nil 

Number of teachers engaged in consultancy and the 

Revenue generated 

Nil Nil 

Number of ongoing projects and its total outlay Nil Nil 

Research projects completed during last five years 

And its outlay 

Nil Nil 

Number of inventions and patents Nil Nil 

Number of Ph.D thesis guided during the last five years Nil 

Number of Books in the Departmental Library, if any 216 

Number of computers Nil 

Annual Budget Nil 

PROFILE OF THE DEPARTMENT 



 

 

 

 

 

 The Department of Commerce came into existence since 2018-

2019 academic sessions. It was introduced in B.Com. courses 

with 32 seats Honors subject. 

 

 The  main aim of Commerce subject is to achieve the best 

possibTle academic standards by providing students best 

knowledge of commerce and Trade in India and world at a 

whole . 

 

 

 

 

 

 

Providing students best knowledge of Commerce field  
 

⮚ Transforming innovative ideas into commercial products of 

social needs .  
 

⮚ To facilitate creative thinking to the students regarding 

Business and Industries . 
 

⮚ Making students aware about the current economic situation 

and develop the ability to take the future decision about theit 

carrier . 

 
 

 

 

❖ HISTORY OF THE DEPARTMENT   

 

      HISTORY OF THE DEPARTMENT 

❖ Objectives :-  

 



 

 

⮚ make the students to perceive knowledge through 

Academic , co-curricular and extra curricular activities . 

 

⮚ To create leadership and entrepreneurial quality among 

students . 

 
 

⮚ To promote employability . 

 

 

 

 

 

⮚ Introduction of Honours Courses as per CBCS system. 

 

 

 

 

 

 

 

 

 

❖ Mission :- 

 

❖ Courses Offered :- 

 



 

 

 

 

 

 

 

       

          

1. Name : Suresh Chandra Kar 

2. Designation : Lecturer in Commerce 

3. Date of joining in the  service : 16.06.2017 

4. Date of joining in the present place:16.06.2017 

5. Present place of Posting : Nigamananda Mahila Mahavidyalaya, 

Charichhak , Puri 

6. Highest Qualifications : M.Com  

7. Teaching Experience : Having Teaching Experience at 

Under graduate level for 7 years 

8. Research Experience : Nil 

9. Publication : Nil 

10. Duties other than teaching in the college: Associates Account Bursar, 

11. Awards and accolades : Nil 

12. Others if any : Conducted 7 nos  of seminars in the dept.                 

Faculty Profile 

Mr Suresh Chandra Kar 

 



 

 

 

 

 

 

 Name of the Faculty: BISNU PRASAD BARICK 

 Department : Commerce 

 Designation: Lecturer in Commerce 

 Subject Taught : All Commerce Subject 

 Date of joining: 30/07/2018 

 Qualification: P.G in commerce 

 Email:bisnup93@gmail.com 

 Mobile no : 9439664612 

 Blood Group : O+ 

 

Academic Interests 

 Area of Interest: Finance and Accounting 

 Area of Research: NA 

Teaching Experience 

 Undergraduate (UG): 6 Years 

 Postgraduate (PG):  0               

Publications & Research Contributions 

 Research Articles Published:NIL 

 Book Chapters Published: NIL 

 Books Published: NIL 

 Articles Published in Newspapers/Magazines:  NIL 

      BISNU PRASAD BARICK 



 

Research Projects 

NAME DEPARTMEN

T 

TYPE 
(MAJOR/MINOR) 

NAMEO
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FUNDI

NG 

AGENC

Y 
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PROVID

ED (INR 

IN 

LAKHS) 

TITLEO
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PROJEC

T 

MONTH 

ANDYE
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NG 

GRANT 

DURATIO

N OFTHE 

PROJECT 

        

 

Conferences & Seminars 
 Papers Presented in Conferences/Seminars: 6 (Seminar) 

 

Invited/Special Lectures & Resource Person Roles: 
 NIL 

 

 

Awards & Distinctions 
 NIL 

 

Association with Professional Bodies 
 NIL 

 

 

 

 

 

 



Enrollment of Students 

Years 2018 2019 2020 2021 2022 

Strength Enrol Strength Enrol Strength Enrol Strength Enrol Strength Enrol 

+3  1st 

yr 

32 06 32 16 32 16 32 17 32 17 

+3  2nd 

yr 

32 06 32 13 32 16 32 17 32 17 

+3  3rd 

yr 

32 06 32 13 32 16 32 17 32 17 

 

Years 2023 2024 2025   

Strength Enrol Strength Enrol Strength Enrol     

+3  1st 

yr 

32 19 32 22 32    
  

+3  2nd 

yr 

32 19 32 22 32      

+3  3rd 

yr 

32 17 32 22 32      

 

 

 

 

 

Year No. of 

students 

appeared 

No. of 

Students 

passed with 

Distinction 

Division Pass 

percentage 

with 

Honours 

1st Division 2nd Division 3rd 

Division 

2018-2019 06 1 1 2 0 50.0% 
2019-2020 18 11 16 0 0 88.88% 
2020-2021 10 05 09 01 0 100.00% 
2021-2022 17 15 15 01 01 94.11% 
2022-2023       
2023-2024       

 

 

Students Profile: 

 

Results of last 5 years 

 



 

Sl.No Session Date Topic Paper Presentation by 

Students 

1. 2018-19 19-11-2018 Importance of Business 

Communication 

Sunita Sahoo 

Arati Barick 

Muskan Sharma 

2. 2021-22 22-11-2021 The Impact of Rising Oil 

Prices on Indian Market 

Roja Barala 

Arati Barick 

Jharana Das 

Priyadarshinee Panda 

3. 2022-23 06-12-2022 Mutual Fund and its 

Impact in Indian Economy 

Jyosnali Behera 

Aiswary Lenka 

Mamali Rout 

Alanka Behera  

4. 2023-24 28-11-2023 Emerging Trend of E-

Commerce in India 

Lipsa Barik 

Ritu Swain 

Sucharita Dash 

Jharana Das 

5. 2024-25 18-11-2024 Role Of Social Media in 

Marketing 

Minakhi Chhotaray 

Lipsa Barik 

Aiswary Lenka 

Mamali Rout 

 

 

 

Seminars and Extra-Mural Conducted by the 

Department 

 



 

Sl.No. Name of Student Year of 

Passing 

Qualification Present Status 

1. Muskan Sharma 2021 B.Com After Completing MCA 

at KIIT, Bhubaneswar , 

Now Pursuing 

Internship at Revature 

2. Arati Barik 2022 B.Com. After completing MBA 

in Capital Business 

School doing work at 

ICICI Bank 

3. Priyanka 

Priyadarshini Swain 

2022 B.Com Completed MBA at 

Capital Business School 

4. Roja Baral 2022 B.Com Doing work as a 

Insurance Adviser in 

Reliance Life Insurance 

5. Swagatika Behera 2022 B.Com Working as a Small 

Enterpreneur 
6. Alanka Behera 2023 B.Com Completed her MBA at 

Global Institute of 

Management , BBSR 

7. Pravasini Swain 2023 B.Com Sales Officer , Axis 

Bank , Cuttack 

8. Rajshree Behera 2023 B.Com Completed her MBA at 

GIM , Bhubaneswar 

and doing work at a 

Reputed Departmental 

Store. 

9. Priyadarshini Panda 2024 B.Com Doing MBA at Biju 

Pattnaik Institute of 

Information  

Technology & 

Management Studies 

10. Madhusmita Barik 2024 B.Com Doing MBA at Odisha 

University of 

Technology & Research 

11. Jhilly Lata Dalai 2024 B.Com Doing B.Ed at 

Audisnakara College of 

Education , She is also 

Students’ Progression 



doing work as a CRP 

12 Jharana Das 2024 B.Com Continuing MBA at 

GIM , BBSR 

 

 

 

 

 

Annual Seminars: - The department organizes annual seminars in each academic 
session inviting eminent resource persons. 

 

Facilities to Students: 

 Seminar Library- Seminar library of the department provides  contains 
approximately 200 text and reference books which the students can 
borrow and use. 
 

 Career Counselling- Career Counselling seminars are periodically conducted 
in Coordination with different professional institutes to enlighten the 
students on job and career prospects in commerce. 
 

 Group Discussions- Group Discussions are held to develop the oratory skill 
of the students. 
 

 Study Tours- Financial constraints have not allowed us to provide much of 
this facility to the students. However guided study tours have been 
conducted to study the industrial activity in Cuttack and Bhubaneswar 
industrial estates. 
 

 Cultural and Extension Activities 
 

 Observation of National Days 

Achievements of the Department 

 

Annual Seminars: - 

Facilities to Students: 

 Cultural and Extension Activities :- 

 



 College and University Foundation day 
 Teacher’s Day 
 Ganesh puja and Saraswati puja 
 World AIDS Day 
 Welcome to New Students 
 Farewell to Final year Students 
 Departmental Picnic 

 

 

Involvement of students in academic / co-curricular and other activities of the                           
Department. 

Students of the department involve themselves in academic activities and 
participate in Debate,Essay,Song competitions,Personality test organized by 
College union and other allied societies of the college. 

Innovations and best practices initiated / adopted by the Department in the last 
five years. 

                 Remedial classes have been introduced for the slow learners. 

 

 

 

Strengths  :- 

 

 Qualified and experienced Faculty , Who are dedicated to their students 

 Disciplined and hard Working Students 

 Good Infrastructure and green environment 

 Remedial Classes for weak students 

SWOC Analysis of the Department 

 

Strengths  :- 

 



Weakness :- 

 Rural base college , Hence low enrollment 

 Fewer students pursuing higher education 

 Lack of reading room for students 

 

 

 Enhance  teaching and learning ability of students and faculty through 

exchange program within other college . 

 Growing Interest of women student for trade and commerce 

 Scope for interdisciplinary sponsored projects .  

 

 

 

 Encouraging students to Higher studies 

 More focus on special training for faculty and students 

 To develop sufficient infrastructure and research activity for development 

of students 

 Create interest among students towards trade and commerce   

 

 

 

Weakness :- 

 

Opportunities:- 

 

Challenges :- 



 

 

 

 

 To Build a strong knowledge in the area of Commerce and computer 

industries 

 Motivating brilliant students of the locality to take commerce subject for 

better carrier opportunity . 

 To develop communicative skills groundings in various commercial aspects 

and recent information technology . 

 Empower the students with necessary competencies and decision making 

skills to faster the innovative thinking to become an Entrepreneur 

 

 

 

 

 

 

 

 

 

Program Outcomes 

 



PHOTO GALLERY 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Seminar - 2024 

 

Seminar - 2023 

 

PHOTO GALLERY 



 

 

 

 

 

 

 

 

      

 

 

 

 

 

 

 

 

 

 

 

Seminar - 2022 

 

Seminar - 2021 

 

Seminar - 2020 

 



 

 

 

Proof of Higher Studies and Employment of Students 

 

-:     END  :- 


